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About the study

« 5,072 adults

« Five European countries TRANCE

ee

The research is designed to gauge European
consumers’ views on different packaging and
environmental issues.
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Climate change and
cost of living are the

dominating themes
for Italian consumers.

e

Two in three respondents in Italy believe that
climate change is the biggest issue facing
them today
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What are the biggest issues
facing Italian consumers today?

Cost of living |

Climate change
Warfare

Poverty
Immigration

The economy
Political stability
Plastic in the ocean

Deforestation

ee

Italians show higher levels of concern
than other Europeans. Climate change
remains on top position.
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Climate change

remains a major
issue, according
to respondents in
each country
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Italian consumers are

56%

of Italians have

increasingly anxious become mora

concerned about

y lastic in th
about the planet's plastic n the oceans

months

Environmental awareness is strong and
growing, and consumers are demanding more
sustainable solutions.

European Consumer Packaging Perceptions Stud Edition b 2025
P ging P y Il Il PRO CARTON



Slide 7

% 81% of Europeans continue to

purchase sustainable products.

64% only if they cost the same

consu mers continue as other alternatives. L
o
to look for sustainable - e
: |
products, despite
. . . 50%
inflationary impacts

Rising costs affect how consumersbuy e i & 23
sustainable products. Brands must offer |
qffo rdqble sustqinqble options. Siﬁf;”i:%g%%&g:?:ﬂﬁif sustainable thatielu;:‘;:;egard\ess of |dOn'tSea;fgdfscréusta'\nable
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However, all generations in
Italy are more likely to
purchase sustainable
products

18-29 30-44 45-59 80+
year olds year olds year olds year olds
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Who is leading the bl
® sustainable IifF:-sthe has
way with eco- v e o o
o e [ ,
conscious living:

Consumer recycling habits have improved, . . . .
with respondents recycling more than last year, e, RN e N, e BRI S St

reflecting increased awareness and

commitment to sustainability
i s
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100%

80%

60%

A half of respondents are
recycling more than last year,
reflecting increased
awareness and commitment
to sustainability

The same

40%

20%

Less
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Recycling & planting
more trees are the
best ways to counter
climate change

Recycling and planting trees are seen as the
most important ways to combat climate
change in Italy.
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Recycle more Plant more trees

5 Use more
~. natural

| renewable

: materials

Ditch .~
petrol/diesel .= .~ .-
carinfavour = .

of electric @ !

. Useless
/° - man-made
“ .~ products such
’ as plastics

Travel —.
less . .

Transition from fossil fuels

meat to renewable energy
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Are we doing

enough to stop the
harmful effects of

climate change? Wﬂ'”’“

7 in 10 believe recycling
more is the best way of
stopping climate change

France 67%
Germany 57%
Italy %
Spain 1%
UK 67%

France Germany Italy Spain UK
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Cartonboard is
overwhelmingly
preferential to
plastic

packaging in ﬁ
Italy

1%

Cartonboard

92% in 2024
87% in 2022

8% in 2024
13% in 2022
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Whose responsibility “"

71% of over 60s believe
[ ) [ ) <
t t d it’s manufacturers
Is I o re uce responsibility to reduce
ackaging waste
packaging waste in o

Italy?

Consumers Government Manufacturers Retailers
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What are the most important
packaging features in italy?

‘-"ﬁ” 267 YS57 4 337247 g2a7%
THTn

]

Easy to Protect the Packaging made Provide Carries a label Packaging is Easy to open Provide brand
recycle product from natural nutritional to navigate resealable information
renewable information you to the
materials (for food correct
products) recycling bin
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59% of Italian consumers
consider the impact of
climate change when
making purchasing

decisions about packaged
products.
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How many Italian
consumers have
switched brands
because of concerns
about the packaging
used?

18-29 year olds 30-44 year olds 45-59 year olds 60+ year olds
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What were the reasons 35%

Product or brand
had unnecessary
® ® or additional
ehind Italian

Product or brand

[ ] o
consumers switching
Product or brand
does not have a

green/environ-
mentally friendly

ethos
concerns about the
friends/family
g D
packaging used:
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How much more are
Italian consumers
willing to pay for
sustainable
packaging?
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-/ siden
O 7.3% more '

9 6.7% more

U 6.5% more

:j 6.2% more

J 5.6% more

ki

18-29 year olds ~ 30-44 year olds

1

45-59 year olds 60+ year olds
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Companies and brands
easily recyclable
can he e °
47%
~ o
Use less
environmentb 2
materials such as
plastic .

o o A41%
focusing on key actions

Qs 95%

. - Display clear
instructions on
- how to recycle

the packaging
Introduce a

deposit scheme
for hard to
recycle materials

Using more renewable materials is the best
thing that Italian companies or brand owners
cando

¢
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Corrugated Paper &

cardboard cartonboard

[ ] T N 9 0//
How confident are e =N

consumers about Y )= S \\
coffee cups < i P 777777777 0% /™

different materials

|\ confident

thatwillb led?

at will be recycleds? PR

Plastic . R N /A | E - P
coffeecups =~ . v N £ AR

88% of consumers in Italy feel confident/very L —
confident in deciding which packaging F,exiph; 0
material can be recycled. plastics
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The single-use
vs. returnable
debate

60+ years old
45-59 years old

30-44 years old
18-29 years old

o\°

D' oF e

@ &
° &

o\
,\0

Two in three consumers prefer
single-use over returnable
packaging developments

| prefer brand owners to | prefer brand owners to
develop single-use carton develop reusable plastic
packaging that will be recycled packaging, that will be refilled
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