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Consumer Survey

What?

The study, on behalf of Pro Carton, asked more than 5,000
consumers from across Europe about their attitudes
towards the environment and packaging perceptions —
exploring everything from deforestation and
transportation, against other global concerns such as the

war in Ukraine and the economic crisis.
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What are the biggest issues facing us today?
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68%  66% 56% '« 56%_. 49%

CLIMATE CHANGE COST OF LIVING WARFARE INFLATION POVERTY

Multiple answers possible



To what extent has a sustainable
lifestyle become more important to
consumers over the last two years?

62%

European consumers say ‘more important’ or
‘very much more important’

much more 55% 64% 56% 64%

More/very

important




What do you think are the best ways of reducing
climate change?

RECYCLE MORE 71%
PLANT MORE TREES 62%

USE MORE NATURAL RESOURCES 60%

Multiple answers possible



If the same product was packaged in two
different forms of packaging - one in plastic and
onhe in cardboard/cartonboard - which one would

you choose?

87.1% 86%

Compared to data from 2022

European consumers chose cartonboard
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Chose cartonboard 7% 90% 92% 88% 89%

Chose cartonboard 76% 81% 90% 95%



Are we doing enough to secure our environment?

In your opinion, are retailers and brand owners doing enough to introduce
more environmentally friendly packaging?

A majority of respondents believe producers and brand
owners are actively supporting development of sustainable
packaging
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16% 42%

DEFINITELY POSSIBLY

58%
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ant role for creating brand loyalty




Packaging impacts purchasing decisions
Reasons for switching brands/products

PACKAGING WAS NON-RECYCLABLE 50%

PRODUCT OR BRAND HAD 48 %
UNNECESSARY PACKAGING

PRODUCT OR BRAND USES PLASTICS 41%

Multiple answers possible



Recycling and sourcing are most important
Packaging features ranked by importance

EASY TO RECYCLE 70%
MADE FROM RENEWABLE MATERIALS 48 %

PACKAGING IS RESEALABLE 44%

Multiple answers possible




82% of consumers are well aware of recyclability

How confident are you about which packaging materials can be recycled?

MOST
VERY CONFIDENT 20%
SOMEWHAT CONFIDENT 62%
NOT VERY CONFIDENT 16%

NOT CONFIDENT AT ALL 2%




Consumers trust cartonboard collection/recycling
How confident are you that the following materials are recycled?

MOST

CORRUGATED CARDBOARD
PAPER AND CARTONBOARD
GLASS

PAPER COFFEE CUPS

RIGID PLASTICS

METAL

90%

87%
85%
78%
69%

64 %



Money Talks
How much extra would you pay for a product if it meant that the packaging of your desired product had
less impact on the environment?

5.4%

Extra on average




